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SENSIBLE DRINKING POLICY

SUGGESTED TEMPLATE

At the ALMR AGM, it was suggested that retailers may wish to adopt a sensible drinking

policy for their company. As a result of this, we have received several requests from

members asking what such a policy should contain. We have therefore drafted an outline

policy which operators can use as a template and tailor to their businesses.

Why do I need a sensible drinking policy?

Following the introduction of the Licensing Act, we have seen a real upsurge in the level of informal police inspections of premises. This is in addition to the national sting operations

to catch those selling to under 18s or to those who are drunk.

This enforcement activity is designed to test operational practice and probe any

weaknesses. However, we also know that the police in certain parts of the country are

collecting evidence against operators which may be used in any proceedings to review the

premises licence.

A company sensible drinking policy will form part of a due diligence defence should you find your licence under review or if you are caught in a sting operation. It is also helpful to have  to hand during a licence inspection and can be used to pre-empt or address concerns.

However, whilst a company policy can help you to address the licensing objectives and

police concerns, you should be wary of referring to it in licence applications otherwise it will

become a condition of the licence. If you decide to adopt a company policy in order to cover

yourself in this way, we recommend that it is included in staff handbooks and staff training.

What should a sensible drinking policy contain?  

The ALMR draft policy draws on the Industry’s Social Responsibility Standards for the

Production and Sale of Alcoholic Drinks which were adopted in November 2005. A full copy

of these standards is available to download from the ALMR website.

The Standards are a voluntary initiative, but their publication and adoption is seen as an

acceptable alternative to legislation. They essentially cover 4 areas - under age purchases,

sensible drinking, responsible promotions and sales to drunks. This latter area is growing in

importance and is likely to be the subject of more sting operations.

The ALMR policy is designed as a template. It sets out a generic company commitment in each of the four areas and then goes on to outline practical examples of the way in which

this commitment may be applied in a commercial sense.

The practical steps are set out in red and are a menu of options from which you may

choose. You should select the ones which are already part of your commercial practice or

adapt them to suit existing policies. You may also wish to include additional measures eg

you may have a reward system for staff successfully refusing to serve, you may run soft drink promotions for designated drivers or you may support local charities.
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SENSIBLE DRINKING POLICY 

[Company  Name] supports and endorses the principles behind the Industry’s Social

Responsibility Standards for the Production and Sale of Alcoholic Drinks. This policy sets out how [Company Name] will implement them.

We will take all reasonable steps to ensure that people under the legal 

purchasing age cannot buy or obtain alcohol 

-  we prominently display notices stating that under 18s will not be served

-  we operate a proof of age policy and only accept PASS approved proof of

age

-  we operate a strict .No ID . No Sale. policy with all customers who

appear to be aged [21/25] or under being routinely asked for proof of age

-  we support Challenge 21 policy as a means of ensuring that under 18s

are not served

-  the company’s policy is incorporated into staff training and all staff are

made aware of the fact that they are breaking the law if they sell to those

under 18

-  selling to someone under 18 is a disciplinary offence

-  records of refusals to serve are logged in a record book/through EPOS

We will take all reasonable steps to ensure that people who are already drunk 

cannot buy or obtain alcohol

-  we operate a strict door policy to refuse entry to people who are drunk

-  we employ registered door supervisors to prevent violent, aggressive,

dangerous or illegal behaviour in the premises

-  we operate a strict company policy of refusing to serve drunks and this is

included within staff training

-  we maintain a record of refusals to serve

We will act responsibly in the marketing of drinks and the operation of any 

promotions within our premises

-  we will ensure that any advertising/promotional material carries the

drinkaware logo

-  we support and endorse the BBPA Code of Practice on Promotions
-  we are signatories to The Portman Group Code of Practice and comply

with Retailer Alerts

We promote and endorse the Sensible Drinking Message

-  we display industry posters and point of sale material on sensible

drinking, unit labelling and drink driving

-  our staff are trained on these campaigns and to provide further

information to customers on request.
